








We can capture insights
from all five senses
Sight, hearing, smell, taste and 
touch.



Unless you need a
traditional facility, there’s
minimal cost difference
with in-person 
You’re essentially swapping 
platform costs for travel costs.



It builds lasting
empathy,
passalong value

The deliverables we’re 
able to create after being 
in-person are even more 
powerful.



It’s much more difficult
to get creative with focus
group participants if
we’re all online
Even with digital whiteboards as 
advanced as they are. 



All this to say, let’s talk 
about whether in-person 
or online is best for your 
needs.

More on this and the author at the 
link in our post.

THINKING


